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Marketing Simmental Cattle
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What is marketing?

How does it relate to Simmental Cattle?
Marketing methods

Getting the job done




What is markﬁ, !'.9

* "Mystique” around marketing
* More than a few ads in the paper

* Marketing is the satisfaction of needs
and wants through the sale of your
products or services




/Sm
Know your product ... Simmental

« Known for their maternal strengths
and proven performance
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IMMENTAL -
Know your product . Simmental

Purebred genetics evolved to create Iarge diversity in the
breed and great effectiveness in the Canadian commercial

cattle industry

2nd largest breed in Canada
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Simmental & Mﬁ(se, %mg

 Demographics — where are the cattle
& your potential customers

— 5.5 million beef cows in Canada
— Approximately 200,000 bulls needed

— 30,000 Simmental cows enrolled
annually

— Lots of room for growth!
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Know your market

Elite
Purebred
Breeder

Seedstock/ Purebred
Breeder

Large Commercial Producer

Small Commercial Producer

Over 5,000,000 beef cows in Canada in September 2005
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Know your customer

Herd size, cow herd description, how they market
their calves, goals

Need to know what is important to your customer
— Birth Weight [T N |
— Growth
— Maternal qualities
— Carcass traits

— disposition

— Breeder integrity
— Price e el Sl gs e
Information about famlly, Ilkes dlSlIkeS past
buying experiences, etc.
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CSA CommerciaI/Ssu;ey

672 responses

* The majority of the people were not
purebred Simmental breeders and nearly
half were not in our existing commercial
database

* The responses came from producers
across Canada and herd size varied from
no cows to 700. The majority of the
producers had fewer than 100 cows
(55%).
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Traits Used for Bull Selection
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Disposition
soundness
Breeder

Dam

Milk

Weaing Weight
thickness

feed conversion

Scrotal Circ.
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Marketinc I\/Iet/hg, gs

* Advertising

— Print A CANADIAN BUL!, CONGRES

' UL UAN.21-72,2008
— Radio N. 21 - ;
— Television

 Promotion
— Website
— Shows
— Sponsorship
— Production sale

« Customer service
— Customer appreciation
— Heifer buy-back or sale option
— Bull buy-back option
— Wintering

™ v



anadian Simmentaﬁsss:claglon

 |dentified the Commercial Beef
Industry as our target

— Largest area for growth through the sale
of bulls and generating new seedstock
breeders

* Marketing plan includes print
advertising, video advertising,
relationship building, education and
customer service
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* Maternal strengths of
Simmental

— Commercial producers should have
Simmental in their cross bred cows to
strengthen the maternal qualities in their
herd (milk, weaning weight, mothering
ability, etc.)
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» Carcass potential of

Simmental

— Increased focus from feedlot and
packing industry
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For years

S mmental
catle have
bean knawm

far high

guality mulk
praductian

resuling in

heanier cahwas,

They are your
#1 choica far

milk produc-

tion, lorgeaby,

and
prefitability.
Increase yaur

calves'
potenbal by
Imeashng in
the hard-
working.
rnatharhy
qualities ot a

S mmental

Wit ike the matemal
strengths of the brecd,
incliding the guality milk
pmdur.li-::n, n'|-:|||'|-c:rin||I
ability, ard neder structure?

-Brenda Berevowech
Roenda Stock Farm
The Pas, MBE

Canadian Simmental Association
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Simmental cross females
ar= becoming we=l
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immental Females... SJIMMENTAL+

Simmental oo females — r 3
are bacomireg wall 8 i

krereen for their
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unmatched matemal
stranpthe and
muothering abiltie,
Canadian Ammenta
breadars ana arsuring
their smedstodk genetics
mest yaur
commarncid cowhard
needs by acthvely
trackireg and then
zakating ard broading
Far strong
mat=mal raits,
This cammitmart
ensunes you will benefit
from inoessed
praduction and
eflidengy

when you include
Simmantal panatics
in yaur cammendal
cowherd

Contact the C54

Far mare infammation
or to [cate 4
Smmantal braodar
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LEdimneering in pxness of 10000 caltle annually al the
hmmrmm Sk, 1 have waatchad the Simmental cattle

e practicn | warking caltke al teday. | belicse curent
ol huﬂnn:m:u'l lunctional catike; they ar
‘and solid ndared These cattle offar our
Su‘]Tn'Ll.‘:nhI hull

‘Th: cahves thal Vold Jones and Wnld .'4.|J|:I||1|| sell through their rings every year ana
it Simmental e These cahes are iy the hea ghis that top the sale

eany week. Qur preducers hewve shown that Simmertal genetics wo far them

- Blair Vold, VIV Auctions, AB

The Tough Keep You Going.
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* Video/Television advertising
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* Important to tell our customers who
and what we are and what we can
offer them — if we don’t do it, they will
do it for us




“When | am looking for a /SﬁMENTAL"' )

bull to fit into our
commercial herd, there
are a few things I'd like
to take for granted. Not
necessatrily in order of
importance, these
essential genetic
characteristics are good
temperament, calving
ease, and good feet and
legs. | am most 0
impressed with the -
Simmental breed’s ability BV IS
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to provide my - | RS
commercial herd with T T g g
these essentials.” T T o
Maggie Dulaney-Brecknock ”
White Haven Farms,
Innisfail, AB
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CSA Promotional Video
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2006 World Simmental Congress

Pre Congress Tour — July 5-11
(Ontario, Manitoba, Saskatchewan)
Congress — July 12 — 16
(Calgary, Alberta)

Post Congress Tour — July 17-22
(Alberta — Rocky Mountains)



Lead the
way with
your
marketing
and sales
programs!




